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Jointly

SET UPTHE ENERGY INVESTMENT FORUM
Sub activity 5.2.2- Set up the network of Energy Investment Forums

Objectives. The aim of the EIF is to identify and prioritize energy
efficiency investments in each territory. In addition, the EIF will try to
initiate leverage of public and private sector sources of finance to realise
these investments.

Target: 5 ElIFs: Piraeus (Greece), Gabrovo (Bulgaria), Mantova and
Perugia (Italy), Zagreb — (Croatia).
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EIFs: THE EXPERIENCE FROM THE PROVINCE OF MANTUA

* Designing EIF according to the “desiderata” of the local partners, so to build a
coherent set of EIFs mirroring the real needs of the five localities

* Guidelines on "How to organize and set up a Local Energy Investment Forum”
delivered via email to all partners involved.

* Guidelines on “EIFs network implementation”

* Set up the local EIF in Mantua (May 2014), promoting its activity online via dedicated
pages on the Province of Mantua website and on the AGIRE website, it also deployed
the Facebook® account of the TRACE project and created a specific LinkedIn® page).

 Analysis of SEAPs of 6 Municipalities in the territory of the Province of Mantua. The
aim of the analysis was to identify potential investment and concrete interventions for
the EE in buildings own by specific municipalities.
provincia
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Jointly

EIFs: THE EXPERIENCE FROM THE PROVINCE OF MANTUA

The Province of Mantua put a lot of effort in designing EIF according to the
“desiderata” of the local partners, so to build a coherent set of EIFs mirroring the
real needs of the five localities while also able to closely cooperate in the
network.

s j— -~ -
o ESREEST TRACE R i v BRoee T TRACEEE

Questionnaire 1o design the EIF - Energy Investment Forum
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EIFs: THE EXPERIENCE FROM THE PROVINCE OF MANTUA

* Guidelines on

via email to all partners involved.

* Guidelines on “EIFs network implementation”

":‘ eorore o TRACE

b ons o e
EIFs’ network implementation

BACKGROUND INFO (from the Application form)

Objective the possibility to *make relationships” with other peaple on the same platform N chieved | Period of
Deseription of activity Ty Te value
Activity 5.2: Setting up a network of Energy Investment Forums (EIFs) the possibiity of joining Speciic groups of interest {which mainky share i) Lt value deivery
Leader. Mantova information, calls, etc. ) oot § oot Tobesetby o | n-oa
Sub-activity 5.2.2"Set up the network of Energy Investment Forums” mber of incoming mails | auspur | S0 | 2 Yesiho |
Leader: WU The EIF can be labelled in native language as well, however Province of Mantua opted
Partners involved Piraeus, Gabrovo, Mantava, Perugia and Zagreb fora clear: Number of outgoing mals | output Noof Tobe set by Vs (o Jun—0Oct
Name: Energy Investment wisitsfmanth | parmer 2014
Explanation: During this Activity the key is Lo set up the newtork of EIFs, so that each lacal experiece Surame: Forum Mantova g
" s Number of Linkedis Noof Tobe set bun = Oct
share a common implementation and.a set of network features*. Actiity: Energy Investment Forum at Provincia di Mantova umber of Linkedin T s obesatby Ves /N
contacts wisitsfmonth | partner 014
Once the Linkedin®  account has been set - following the link Noof Tobeset by Jun-0a
. ; - . . : , Number of Linkedin posts | output Ves{No
Following the document “Sub-activity 5.2.2 Guideline to set up an EIF* and the questionnaire Jinkedin comy s for: visitsimonth | partner 200

gathering the different needs and resources available among involved partners, Frovince of Mantua
has devised a set of three common tools (Gmail® email address, Linkedin® entity, Facebook® and
Mews-Letter promation). The taols have been devised to help easy implementation (little knaw-how,
wide outreach and time-saving activity). The tools are aiming at the following

Objectives:
® Createanetwork of interrelated EIFs
* Help the dissemination of 2) events, 2) tools, 1) partners' details, 4) opportunities

WDrame  TRACEE

[

LinkedIn® is a social media widely used in the business sector to maintain connections,
share information and build-up reputations. It is the world's largest professional
network with over 300 million members around the globe (mare than 200 countries).
As regards EIFs, the are two Linkedin® features which we are interested in:

1) Other EIFs TRACE identities

2) Local stakeholders (ESCOs, local experts, local enterprises, public
administratians, local governors, etc.)

3} Relevant groups, among the others:
EU Energy Week
Renewable Energy World

Woumesr  Racel

o o i g e

Evaluation
‘The evaluation of the actions carried out under the EIFs will be based on the following:

ive and quantitati

Monitoring and reporting
s mentioned in the document "Sub-activity 5.2.2 Guideline to set up an EIFY it is necessary to make
as effective as passible the action of the Energy Investment Forums and reduce the risks of failure
caused by the reduced time available far implementation with respect to the initial time schedule.
For this reasans it will be impartant to perform constant and progressive monitoring and verification
tasks on activities carried out during EIFs setting up and operation, making also possible revisions of
the goals and methods of implementation during the period of delivery.

* Ensure long term sustainability Facebook® | Once the local EIF has its own Linkedin® identity and email address, it is possible to Therefore, at the end of each month and starting from 30™ June 2014 each partner will send to WU,
and News- | promote local initiat) general tools: s leader of the sub- activity 5.2.2 , a brief summary report in the table above, recording the achieved

The three tools are the fallowing. Lettes | Instioetional naveslatior values with respect to the previously defined performance indicators .

promation TRACE newsletter
Gmail® in order to avoid the creation of email account difficult to manage (such as those of our ‘"““Ut"uﬂi‘bfﬂi:“ﬂk“ page The analysis of data obtained fram monthly reports {4 in tota! ) will enable WU to check the progress
address | own institutions, @see-trace.eu, or other) we strongly suggest to creste the following TRACE facebook® page in implementation of the s EIFs, sharing with the project pariners their effectiveriess and , v:hT
necessary , propo: , to be
account

EIF nameofthelocality @gmail.com

S0 for example Province of Mantua has already create EIF. Mantova@gmail.com

This chaice allows us to have similar names that can be easily disseminate among
1 add tobe anda be easily

constructed once you know any of them.

In order to create the Google® account the following link can be deployed.
"

Linkedin® | Once the EIF Leam has create the Google® account, the mail address can be usefully
entity deployed to create 2 LinkedIn® account

provincia
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Province of Mantua decided not to build a facebook® account for the EIF because it
would require extreme effort to reach adequate results, on the contrary it is possible to
oaqes, such as the one mentioned above,
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agreed with partners, could be suggested. Additionally, the report will be shared with al partners in
order to facilitate

'How to organize and set up a Local Energy Investment Forum” delivered

|51



TRACE Final Conference «Improvement of buildings energy performance and efficiency — Sustainable g\ SOUTH EAST TRACE

Communities in South East Europe» J |‘« EUROPE
jointly for our common future

EIFs: THE EXPERIENCE FROM THE PROVINCE OF MANTUA
Set up the local EIF in Mantua (May 2014)

* Website (www.agirenet.it)

* Linkedin
(Energy Investment Forun Mantova)

* Dedicated email (eif.mantova@gmail.com)

* Dedicated phone line (virtual office)
* Focus groups

* Match —making

provincia
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EIFs: THE EXPERIENCE FROM THE PROVINCE OF MANTUA

Analysis of SEAPs of 6 Municipalities in the territory of the Province of DOQ
Mantua. The aim of the analysis was to identify potential investment and ‘,
concrete interventions for the EE in buildings own by specific Of“fayori
municipalities. |

Municipality of Asola
EE refurbishment of public buildings
867.600,00

-Sede Municipale

-Scuola primaria Asola

-Scuola primaria Castelnuovo

. -Scuola materna Castelnuovo

-Palestra Castelnuovo

-Biblioteca

-Scuola media

-Scuola materna, centro sportivo Schiantarelli

EE in public lighitin
—1627IigIP3cpoints 7 J 850.000,00

provincia
di mantova

Covenant
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EIFs: THE EXPERIENCE FROM THE PROVINCE OF MANTUA

1) Comune di San Giorgio di Mantova +

Covenant

2) Comune diVirgilio + of Mayors
3) Comune di Piubega +
4) Comune di Poggio Rusco +
5) Comune diAsola +
6) Comune diCarbonara Po =
EE refurbishment of public buildings 6.828.016,00
EE in public lighitin
P JHHRI 3.594.000,00 ‘.
Overall estimated investment . "

9.882.016,00 ®

e
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EIFs: THE EXPERIENCE FROM THE PROVINCE OF MANTUA

 HORIZON 2020

 ELENA : :

e MLEI PDA (Project Development Assistance) ’Il European
Investment
Bank

 Smart Cities and Communities

eeef

* European Energy Efficency fund (EEEF) EUROPEAN ENERGY

EFFICIENCY FUND

Different available opportunities are to be evaluated according to

* Goals

Dimension (number of buildings, territorial extension, estimated investments
* Partnersinvolved (PPP)

provincia
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EIFs: THE EXPERIENCE FROM THE PROVINCE OF MANTUA

EIF in
meetings,
third party
events and
traning
sessions
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EIFs: THE EXPERIENCE FROM THE PROVINCE OF MANTUA
Monitoring and Reporting

Qualitative and quantitative description of the outputs and results in EIFs implement:
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b inti fact T M ¢ unit Target value |Monitoring | Target value |Monitoring | Target value |Monitoring | Target value |Monitoring | Target value | Monitoring
escription of activity ype easurement unt GABROVO |Gabrobo 1/9 [MANTUA  |Mantua1/9 |PERUGIA  |Perugin1/9 |PIRAEUS  |Piracus 1/9 |ZAGREB  |Zagreb1/9
result No of meetings set up To be set by ] N To be set by To be set by To be set by |To be set by
partner partner partner partner partner
Meetings with public output No of |.:ublwr.: ) To be set by s - To be set by To be set by To be set by | To be set by
) administations involved | partner partner partner partner partner
adminsitrations and
private stakeholders output No of private stakeholder | To be set by 3 N To be set by To be set by To be set by |To be set by
involved partner partner partner partner partner
output No of overall participants To be set by 20 37 To be set by To be set by To be set by |To be set by
partner partner partner partner partner
result No of overall hours To be set by 40 120 To be set by To be set by To be set by |To be set by
opening partner partner partner partner partner
result No of overall users To be set by na To be set by To be set by To be set by |To be set by
engaged or contacted partner _ partner artner partner partner
Physical fvirtual office output No of visits received by | To be set by na To be set by To be set by To be set by |To be set by
information and support users partner i partner partner partner partner
output No of contacts by email To be set by s 37 To be set by To be set by To be set by |To be set by
partner partner partner partner partner
output No of contacts by phone To be set by 15 To be set by To be set by To be set by |To be set by
partner partner partner partner partner
Visitsh of the partner output No of visits/month To be set by o To be set by To be set by To be set by | To be set by
website partner partner partner partner partner
output No of Media appaerances To be set by N To be set by To be set by To be set by |To be set by
Communication and partner partner artner partner partner
information activities output Do OZpostedr or brochure | To be set by 5 10 To be set by To be set by To be set by |To be set by
supporting EIFs awarness roa ﬁa.ste" partner partner artner partner partner
. . No of "like” on Facebook |To be set by To be set by To be set by To be set by [To be set by
in public administration  |output EIF profil rt n.a. rt " rt "t
and private stakeholders pIONE partner partner partner partner partner
private € ¢ output No of "connections * on To be set by G0 1 To be set by To be set by To be set by |To be set by
Linkedin EIF profile partner partner partner partner partner
result No of investment To be set by N To be set by To be set by To be set by |To be set by
opportunities identified partner partner artner partner partner
Effectiveness of Energy autput No of declarations of To be set by N To be set by To be set by To be set by |To be set by
Investment Forum in interest in activating PPP__ | partner partner partner partner partner
identify, priorize and ) Overalrl estimated amount To be set by
activate investmentsin  [output of the investmnet rtner na.
building energy efficiency identified (€) through EIFs P
output No of PPP investments To be set by N To be set by To be set by To be set by |To be set by
activated through the EIFs |partner partner partner partner partner
provincia
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EIFs: THE EXPERIENCE FROM THE PROVINCE OF MANTUA
Monitoring and Reporting

Description of activity Type Measurement unit Target value [ Monitoring
MANTUA | Mantua 1/9 Visits of the partner .
; output No of visits/month 20
result No of meetings set up 3 2 website
. . : No of public
Meetings with public output L 5 12 i
adminsitrations and administations involved Communication and output No of Media appaerances 2
. : uni |
private stakeholders No of private stakeholder ) ' e
output L olved 3 1 information activities output ::Io 02 poitec: or brochure 5 10
; roadcaste
output No of overall participants 20 37 supporitlng EI!:S_ awar_ness No of “like” on Facebook
in public administration  Joutput n.a.
No of overall hours . EIF profile
result ) 40 120 and private stakeholders m - -
opening output No of “connections “ on 50 33
result No of Ozera” users d n.a. Linkedin EIF profile
engaged or contactec :
Physical virtual office output No of visits received by na result No of ant.es'tmfant . 1
information and support p Users : ) opportunities identified
o of N - Effectiveness of Energy output No of declarations of .
output 0 of contacts by emai 5 37 Investment Forum in interest in activating PPP
output | No of contacts by phone 15 identify, priorize and Overall estimated amount
activate investments in output of the investmnet n.a.
Visits of the partner building energy efficiency identified (€) through EIFs
website output No of visits/month 20 output No of PPP investments N
activated through the EIFs
provincia
di mantova
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Transfer of know-how among territorial

wP 3 administrations in
Activity 3.2 Collection and analysis of good practice
.. Collection of good practices on information campaigns

Sub Activity No. 3.2.2 . ord P .. .- palg
for improving the energy efficiency of buildings

Sub Activity Goal The goal of this sub-activity is the collection of good
practices on the conception, implementation and
monitoring of information campaigns for improving
the energy efficiency in buildings. Indicative areas of
investigation include the following: identification of
topics and communication needs, adoption of
creative/communication approaches, concepts and
tools, selection of appropriate target groups, strategic
approach and ways to demonstrate benefits, selection
and use of cross presence in various media, basic
information and initial advice to private households,
public authorities and companies.

WP Leader Perugia

Activity Leader Zagreb

Sub Activity Leader Mantova

provincia
di mantova
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GOOD PRACTICES ON INFORMATION CAMPAIGNS FOR
IMPROVING THE ENERGY EFFICIENCY OF BUILDINGS

SUMMARY

B THE ROLE OF COMMUNICATION CAMPAIGNS AMONG THE POLICY
INSTRUMENTS

H METHODOLOGY OF COLLECTION PROCESS

B TARGET GROUPS

H SUBJECT IMPLEMENTED

B MEDIA AND TOOLS USED IN INFORMATION CAMPAIGNS

provincia
e di mantova
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THE ROLE OF COMMUNICATION CAMPAIGNS

* increasing the effectiveness and long-term impact
of most other regulatory and control instruments
through the promotion of long-term behavioral
changes

« communicating with individual citizens is seen as a
relevant means of improving residential sector
energy efficiency

* “"behavioral wedge" can reduce emissions much
more quickly than other kinds of changes and
deser ves explicit con- sideration as part of climate

olicy.

provircia
di mantova
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THE ROLE OF COMMUNICATION CAMPAIGNS

CAMPAIGNS SUPPORTED ACTIONS

1‘\ SOUTH EAST

TRACE

Raising
awareness of
citizens about

Energy Efficiency
and Renewable

Energies

Providing
information and
dissemination of

good practices,
tecnhnologies
and services

Providing
support and
consultancy on
EE and RE to
stakeholders

Promoting

public — private

partnerships
with private
companies

Energy efficiency campaigns aim at changing habitual energy
behaviour or investment behaviour of individuals or organisations.

provincia
di mantova
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SET UP ENERGY INVESTMENT FORUM AND GOOD PRACTICES ON INFORMATION
CAMPAIGNS FOR IMPROVING THE ENERGY EFFICIENCY OF BUILDINGS
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Jointly

METHODOLOGY OF COLLECTION PROCESS

The general approach is based on a list of issues relevant to policies of
communication package supporting the implementation of energy efficiency
measures.

The collection has been carried out through a standardized questionnaire,
delivered to partners via email

47 GOOD PRACTICES COLLECTED

provincia
di mantova
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METHODOLOGY OF COLLECTION PROCESS
Public Administratian - vl CornPameslT-m

TARGET GROUPS

MAIN DATA

SHORT DESCRIPTION

WEBSITE REFERENCE

provincia
di mantova

SET UP ENERGY INVESTMENT FORUM AND GOOD PRACTICES ON INFORMATION
CAMPAIGNS FOR IMPROVING THE ENERGY EFFICIENCY OF BUILDINGS

ENFORCE

Campaign ADICONSUM, RENAEL R . 6 a
Promoter AD M

Campaign subject  Informaticn and support on

energy efficiency and renewable
energies I] WE:

Year 2008 - 2012
Practical Guide on Energy

Place Italy and four other European Saving and

project partners (7 in total)
Main tools used Website, Events, Training courses,

Brochures
o A €nFo. Ce
Target reached 500,000 telephone calls through = = M

call-center and 4,000 citizens Renael (7 ewon .. GGEPTA

during events
Short description
Leading the way to energy-efficient buildings, the ENFORCE (EUROPEAN NETWORK FOR THE ENERGY
PERFORMANCE CERTIFICATION OF BUILDINGS) project aids the diffusion of energy certification (Energy
Performance of Buildings Directive 2002/91/EC).
ENFORCE includes 7 partners from Italy, Portugal, Spain, Slovenia and Greece working closely with the
relevant stakeholders at national and European level.

European in scope and nature, it aims to give final consumers independent, qualified, information and
assistance on energy certification of their buildings, allowing them to make informed decisions. It tackles
obstacles to intelligent patterns of energy use by:

carrying out 6 national studies on the steps and experience in introducing new legislation, plus a European
comparative study on replicable best-practice;

creating a trans-national network of trained energy auditors -operating under a common code of conduct-
to assist final consumers on energy performance related topics;

operating a call-center for consumers as a first contact point, providing the requested information and
access to the network of auditors;

launching an information campaign to promote the call-center and network services, thus qualify the
market.

The Enforce website is the main tool of communication for citizens, helping them to improve energy
efficiency in their houses, save energy and protect the environment. The website is divided in specific
sections for each Partner State (Italy, Spain, Portugal, Greece and Slovenia), plus a common section in
english.

Website

http:/fwww enforce-een.eufital

| 18 |
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METHODOLOGY OF COLLECTION PROCESS

CAMPAIGN TARGET GROUPS SUBJECT IMPLEMENTING CAMPAIGN TARGET GROUPS SUBJECT IMPLEMENTING

Administration
Raising awareness
renewable energies|

lenergy efficiency
for energy

projects
renewable energy

Households

Companies
Supporting public
jauthorities for
[efficiency and
Information on
fenergy efficiency
fand renewable
Energies
Information on
fenergy efficiency
and financing
[opportunities

Raising awareness

energy efficiency
for enermgy

projects
renewable energy

Public
Administration
House holds
Companies
Supporting public
authorities for
efficiency and
Information on
energy efficency
and renewable
energies
Information and
SUppOrE ENErgy on
efficiencyand
renewable energies
Information on
energy efficiency
and financing
opportunities
<
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CAMPAIGNS PROMOTERS

Public bodies

national or local
communication
campaigns aimed at
transferring knowledge to
stakeholders about the
progress and results of
the activities carried out
on a larger scale

Private
stakeholders

provide information to a
specific category of user
for whom are interested
to influence or address
decisions.

Public-private
partnerships

Win-to-win marketing
strategy: private award
more credibility towards

potential custmers, public
has economic resources

provincia
di mantova
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TARGET GROUPS

CAMPAIGNS TARGET GROUPS

Public
Administration

Households Companies

Target segmentation is an important pre-requisite for establishing
programme goals and analysing the determinants of human behaviour.

provincia
di mantova
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TARGET GROUPS

TARGET GROUP

v

Public
administrations

are the main promoter ad
implementer of changing
processes aimed at
improving energy efficiency
in buildings.

provincia
di mantova

Jointly

Policies

TRACEL B

Regulations

Incentives and funds

Support mechanisms
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TARGET GROUPS

TARGET GROUP
v

Households Raising awarness on
technology issues

information campaigns
addressed to households
aim to altering the
adoption and use of
available technologies in
households by means of
behaviorally oriented
policies and interventions

Energy saving and RE

Equipment maintenance

Daily use behaviors
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TARGET GROUPS

TARGET GROUP
v

Companies Market development

the main objectives are to
make a match-making
between consumers

and professionals or
commercial market New products marketing
specifically oriented to energy
efficiency issues.

Non-profit activities

(green wash)

Public-private partnerships
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CAMPAIGNS TARGET GROUPS

Public

Administration Households Companies

ALBANIA Al-o5
Pl obic Administation [ Households

Companies

" . . [ Public Administrati - [ ] Companies [ Public Administration | | Households - Companies
Information Centre for Energy Efficiency E —) Bustil Nationsl GoaliRcatich Schifia for

Main data nergy consulting Lower Austria ;
Campaign Manicipalty o Tirana, Albana & Construction Workers
Promoter ‘The National Agency of Natural | G Stateof LowerAustiie D e ] e Main data

Resources J i
Campai i Erometen Campaign URBAN-INCERC

and renewable energies [= i i Support 9) Y Promater
Year 2014 - present measures. ”

Year 2005 - ongoing and renewable energies
Place Tirana Year 201310 - 2015005
Place Lower Austria

Maintools used | Education & information, Place ;:T:a and other EU membe

working group & open ‘Main tools used bsite, consultations =

information days, Information ain tools v i Waintools used | Elsboration of programmes,

g
Cost N/A Cost. N/A Cost NA
Targetreached | Households, Public Administration, > 50,000 pl Targetreached | NIA

Utilty employees, University, 2005 (as of end-2012)

z .

- Public Administration | | Households 1] Companies | public Administrati [ ] Companies || public Administration | | Households - Companies

Online-Guid.e!ine.for en'er.gy efficient CEZ information campaign Build Up Skills
manicipaity buildings

‘Campaign CEZ Campaign Eurapean Union - Intelligent

‘Campaign Regional governments of Austria
Promoter and Ministry of Life and Austrian I Promoter Energy Europe

Energy Agency G i je fe Y y Campaign subject | Information on energy efficiency
‘Campaign subject | Supporting public authorities for and renewable energies measures andrenewable energies

energy efficiency projects Year 2012, 2013, 2014 Year 2011- ongoing
Year 2012-2013

Place All CEZ customers in Bulgaria Place Slovenia and 29 other EU
Place 7 Austrian regions with e5- member staten
ograms
- prog Maintools used | Guidebook, leaflet, web-site, Maintoolsused | Lielong learning
‘Main tools used Online-tool
lectures for students

Coxt Appron zooweee Eue Cost N/A Cost A
Targetreached NIA Target reached N/A - Target reached WA
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SUBJECT IMPLEMENTED

TRACE

Supporting
public
authorities
for energy
efficiency
projects

Raising
awareness
for energy
efficiency

and
renewable
energy

Information
on energy
efficiency

and
renewable
energies

Information
and support
energy on
efficiency
and
renewable

energies

Information
on energy
efficiency and
financing
opportunities
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Programme co-funded by the
EUROPEAN UNION

SUBJECT IMPLEMENTED
Supporting public authorities for EE projects

Formation of collaborative networks  mENAEL
between public authorities and energy agencies for the T

exchange of good practice and the implementation of = - Renael
joint projects '

T - |

[ - | Householdy 11 Companies
Staff training and information _w "
in order to increase the technical capabilities about e '

specific issues of energy efficiency and tools N i
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EUROPEAN UNION

SUBJECT IMPLEMENTED
Raising awareness for EE and RES

Providing general information and searching for involvment
in order to increase awareness of citizens on EE and RE use in buildings

AUSTRIA ITALIA IT-03
- Public Administration - Households | | Companies n Public Administration ! Households - Companies

Energy movement (“Energiebewegung”) and M'illumino di meno (Less light for myself)
Energy ambassador (“Energiebotschafter")

Main data

Campaign RAl RADIO 2 @
Promoter

Main data
Campaign Energy movement of Lower
Promoter Austria Campaign subject | Raising awareness for energy ¢
Campaign subject | Raising awareness for energy efficiency and renewable energy am
efficiency and renewable energy Year 2005 - 2014
Year 2012/11 - ongoing ‘ no
- Place Italy , m e
Place Region of Lower Austria
Main tools used Online communication platform Main foolzused ‘;M;:s‘;te, radio broadcasting, 1 4 F E B B RAI 0 20 1 4
FESTA DEL RISPARMIO ENERGETICO
Cost N/A Cost M/A
Caterpilar [T~
Target reached 4.100 registered people and 1.200 Target reached NjA
energy embassadors
provmoa
e di mantova
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SUBJECT IMPLEMENTED
Information on EE and RES

Providing general specific information on energy saving issues
in order to made behavioural changes into target groups or inform about reqgulations

| Public Administration ! Households | | Companies
National Information Campaign on Building
Energy Efficiency - Information brochure

| Public Administration - Households | | Companies

Green measures for Bulgarian homes

Main tools used

Information campaigns,
consultations, leaves

Cost

N/A

Target reached

36 information campaigns

Main tools used

Information brochure

Cost

A

Target reached

22 neighborhoods or 150
househaolds

T mma

o e

Main data
Campaign Ministry of Regional Development Main data = .
bSutisiil Campaign Ministry  for  Environment, :%_ ) | =
Campaign subject | Information on energy efficiency AT Energy and Climate Change ) |
and renewable energies measures Subject Information on energy efficiency

implementing and renewable energies
Year 2013

Year 2010
Place 36 cities in Bulgaria

Place Greece

LR ]
- .-

BES
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SUBJECT IMPLEMENTED
Information and support energy on EE and RES

Providing information and support facilities
in order to help target groups to put into actions good practices and behavioural changes

AUSTRIA AT-o05 ITALIA
| Public Administration ' Households - Companies | Public Administration - Households - Companies

Initiative “Heating check” in Vienna, Lower ENFORCE
Austria, and Carinthia Main data
Main data Campaign ADICONSUM, RENAEL . @
I . — - - Promoter ’ = - M
gamp:‘l;]n Federal initiative "klima:aktiv Campaign subject | Information and support on
Lnoel energy efficiency and renewable T ' ——
Campaign subject | Support on energy efficiency energies l_‘
meas.res Year 2008 - 2012 e
Year 2013 - ongoing
Practical Guide on Energy
Place Italy and four ather European Saving and
Place Carinthia, Lower Austria and project partners (7 in total)
Vienna Main tools used Website, Events, Training courses,
Main tools used consultations Brochures .
= €NFO.CE
Cost RJA .
Target reached 500,000 telephone calls through i . =
Target reached = 50,000 phone requests since call-center and 4,000 citizens Renad e oscin W ErTA
2005 (as of end-2012) during events
provincia
e di mantova
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SUBJECT IMPLEMENTED
Information on EE and financing opportunities

Providing specific information on funding and financial opportunities
in order to move small or great investments for EE and RE measures

| public Administration [l Households | v | Companies Bl robic administration I Households | v | Companies

Energy Efficiency Loans Good for you, good for your home
Main data Main data
Campaign ProCredit Bank Albania Campaign Banka KombétareTregtare
Promoter Promoter
Campaign subject | Information on energy efficiency Campaign subject | Information on energy efficiency
and financing opportunities and financing opportunities
Year 2009 - present Year 2012 - present
Place Korca Place Korga
Main tools used Website, workshops, campaigns Main tools used Website, workshops, campaigns
Cost N/A Cost NjA
Target reached 30 Participants inworkshop, 250 Target reached Households, Public Administration,
visitors/month Companies, Tourism sectar
provincia
di mantova
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MEDIA AND COMMUNICATION TOOLS

e Meetings e Website

e Conferences and workshops ® On-line tools

e Exhibitions e Social media

* On-site consultation and info points ® Brochures

e Guided study visits e Press advertising

NOT FULLY EXPLORED SOCIAL
MEDIA POSSIBILITIES
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CONCLUSIONS

Information campaigns has some important features to be considered as
“good practices” (once are clearly set goals, target groups, budget):

*High Replicability Potential in terms of methodolog and tools
*Possibility to transfer know-how in other contexts and countries
Effetctiveness (benchmarks and follow-up are needed)

BOTTLENECK

* Monitoring and results (effectiveness)
* Targets achieved (quantitive values)

* Cost-benefits analysis (poor information about costs) g
* Social media potential not fully explored
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WHEN DOES A
“GOOD PRACTICE”
BECOMES A
“BEST PRACTICE"?
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WHEN DOES A
“GOOD PRACTICE”

BECOMES A
“BEST PRACTICE"?

FINALLY, A POSSIBLE ANSWERIS...

/A best communication practice can be probably considered the one\
among the others, that reached more end users with the same or
lower budget, or engaged more interested contacts, or stimulated
more investments and interventions in EE and RES.

The challenge is to optimize economic and human efforts in order to
obtain “more with less” also in communication and information

activities. /

e
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THANK YOU FOR ATTENTION!

pierluigi.fecondo@centroabita.it
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